
 

 

  

  

 

  

  

 

 

 

 

Welcome to the Spring 2015 edition of our Social 

Media Update. As you may know well by now, this e-

update aims to summarise the best of the last couple of 

months‟ press articles and online discussions about 

digital and social media as they apply to the professions 

to help you keep a watching brief. 

  

You know the routine: some of the topics discussed 

here are specific to the professions; some detail 

developments in other sectors, included because they 

have a particular relevance to the professions.  

  

As always, we hope you find this summary helpful in 

keeping track of a fast-changing area of 

communications. As ever, we welcome your feedback.  

  

Best regards,  

Clare Rodway  

Managing Director  

0207 323 3230  

clare.rodway@kysen.com 
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This issue  

If you needed evidence of the surprising ways in which social media has changed how 

we interact, look no further than the latest twist in Zoella‟s and Alfie‟s real life 

adventures. From ordinary Brighton residents, the two have become an online sensation 

following the enormous success of their YouTube channels, to the point that Madame 

Tussaud‟s has invited them to join other celebrities in its gallery of waxworks.  

 

Commercial potential 

What‟s more, and further proof that social media is also big business, Zoella‟s debut 

novel, „Girl Online‟, outsold established bestseller authors such as JK Rowling in its first 

week.  

So how are social networks responding? Firstly, the likes of Twitter and Facebook are 

trying to protect the financial potential of their brands and keep their user-base growing. 

Twitter, for instance, has applied to trademark „tweetstorm‟ and is developing new 

features, such as the „quote tweet‟ function, to keep users on its platform.  

Meanwhile, initiatives such as #Donate, a hashtag allowing users to tweet donations to 

charities, also demonstrate the commercial opportunities these networks offer. 

 

Compliance and privacy 

But with success come responsibilities. Much criticised for being slow at tackling online 

abuse, Twitter has broadened its definition of „violent threats‟ to cover a wider range of 

offensive behaviours. It is also rolling out a quality filter that lets verified users switch 

off abusive tweets. 

The giants of the web economy have also come under fire over their apparent disregard 

for privacy laws and competition rules. After five years of preliminary investigations, the 

EU‟s competition commission has started legal proceedings against Google, saying the 

search engine has abused its dominant position, while, in the UK, a group of internet 

users has been allowed to sue the company for alleged privacy breaches.  

Facebook is also facing renewed attacks. A class action against the social networking site 

has been allowed to proceed in Austria and the Belgian authorities are investigating 

claims that its updated privacy policy is in breach of privacy laws. 

 

Lawyers and judges 

The law, however, has an ambivalent relationship with the online world. The story of a 

Polish father who was sentenced in absentia after failing to respond to a notice served 

via Facebook is the latest example of lawyers turning to social media. And a new .law 

domain has been launched, which will only be available for lawyers. Digital justice, 

however, looks like it is still some way away, as both judges and jurors appear to 

continue to struggle with technology.  

 

 
  

 

 



 

Wax job for YouTube stars Zoella and Alfie 

It is a measure of the reach of social media when the success of some of its most 

prominent stars is being recognised by way of an offer to be turned into waxworks. 

Last month (April 2015) YouTube sensations Zoella and Alfie Deyes, who between the 

two of them have around 11m followers on their channels, were asked to be made into 

wax figures at Madame Tussauds. 

Their excitement was, of course, was relayed via social media, with Zoella tweeting they 

were “BEYOND EXCITED. Such a cool opportunity :)”. 

The pair will be represented lounging on a bed in a mock-up of their spare room in their 

Brighton flat, uploading videos. 

Zoella – real name, Zoe Sugg – won a Radio 1 Teen Award for best British vlogger for 

her beauty videos last year. The 24-year-old‟s debut novel, Girl Online, sold 78,000 

copies in the first week of publication, more than JK Rowling or 50 Shades of Grey‟s EL 

James for their first books. 

Source: BBC newsbeat, 14 April 2015 

 

 

Twitter seeks to trademark „tweetstorm‟ 

Twitter has filed an application to trademark the term „tweetstorm‟, which describes a 

sudden spike of tweets on a particular topic.  

The practice has reportedly been perfected by Silicon Valley investor Marc Andreessen, 

co-founder of Netscape turned venture capitalist. 

The application, to the US Patents and Trademark Office, is the latest by the 

microblogging site as it seeks to retain control of its brand and related terminology. 

Others include „The Future of Identity‟, a tool for developers to manage users‟ identities, 

and an icon associated with a service believed to relate to entertainment and real-time 

information.  

Source: Fortune, 17 April 2015; Metro, 19 April 2015 

 

 

Twitter‟s new „quote tweet‟ function circumvents 140-character limit 

Twitter‟s new „quote tweet‟ function allows users to embed tweets within tweets and get 

around the original 140-character limit. 

Launched in early April on iPhone and web, the new function creates a link to the quoted 

tweet, creating a potentially endless chain of tweets, leading some users to refer to it as 

„tunnels‟. 

Users and developers alike have found ways around Twitter‟s character limit, either by 

tweeting pictures or screenshots of text, or by using apps such as Twitlonger, which 

provides a link to an outside webpage. 

http://www.bbc.co.uk/newsbeat/article/32309109/zoella-and-alfie-deyes-getting-waxworks-at-madame-tussauds
http://fortune.com/2015/04/17/twitter-trademark-tweetstorm/
http://metro.co.uk/2015/04/19/twitter-is-trying-to-brand-tweetstorm-5157611/


 

But the „quote tweet‟ function, in effect, extends the character limit by a further 116 

characters. The result is a link of tweets, putting the original tweet in context and telling 

more of a story. Some users however say that the same can be achieved by replying to 

tweets or using Storify. 

Source: Guardian, 7 April 2015 

 

 

Can #Donate make money for charities? 

A new service called #Donate allows charities to receive donations when it is tweeted by 

Twitter users in association with a registered hashtag. 

Designed by technology retail platform #Pay and third sector communications specialist 

Good Agency, the service allows charities to create campaign hashtags for set amounts 

or for amounts to be determined by users. 

Hashtags should be registered with Good Agency, with #Pay managing the responses, 

and payments are managed via PayPal. Registration is free but #Pay will take a 5 per 

cent fee from donations and PayPal will also charge a percentage of the transaction. 

#Donate requires a few clicks and tweets for a transaction to complete, and it requires a 

PayPal account, but it is regarded as a potentially effective way of converting social 

media activism into funds for charities.  

Source: The Guardian, 17 April 2015 

 

 

Twitter widens „violent threats‟ definition 

Two months after Twitter CEO Dick Costolo pledged to get tough on trolls, the social 

media site has updated its anti-abuse policy in a bid to remain “a safe place for the 

widest possible range of perspectives”. 

The policy reflects a new awareness of the need to tackle abusive behaviour, especially if 

the company is to grow its user base and increase engagement. “We lose core user after 

core user by not addressing simple trolling issues that they face every day,” Costolo 

wrote in a February note to employees. 

A new definition of „violent threats‟ now includes indirect threats and the promotion of 

violence against others, and staff will be able to lock abusive accounts, an option which 

Twitter says will be especially useful in cases of multiple-user harassment.  

The company is also developing a tool that will automatically detect abusive tweets, 

identified on the basis of “signals and context that frequently correlates with abuse”. 

These include the age of the account itself and the similarity of a tweet to other content 

that Twitter‟s safety team has in the past independently determined to be abusive. 

Source: Wired, 21 April 2015 

 

 

http://www.theguardian.com/technology/2015/apr/07/twitter-new-quote-tweet-function-tunnels
https://www.hashtagpay.co.uk/
http://www.goodagency.co.uk/
http://www.theguardian.com/voluntary-sector-network/2015/apr/17/twitter-donate-charity-hashtag
https://blog.twitter.com/2015/policy-and-product-updates-aimed-at-combating-abuse
http://www.wired.com/2015/04/twitter-abuse/


 

New „quality filter‟ lets verified Twitter users switch off abuse 

Twitter has started rolling out a new feature as part of a crackdown on bullying on its 

platform that will allow verified users to switch off abusive tweets. 

The new „quality filter‟ is one of a series of new measures being implemented to combat 

harassment on the micro-blogging site in the wake of a series of high-profile trolling 

incidents such as the abuse Robin Williams‟ daughter was subjected to after his death. 

It follows a note by Twitter CEO Dick Costolo underlining the urgency in tackling bullying 

in order to grow the user base and maintain trust in the service. Twitter has already 

taken a number of steps, including widening the definition of „violent threats‟ in its usage 

policy, to capture a broader range of abusive behaviours, and it has enabled staff to lock 

abusive accounts (see „Twitter widens “violent threats” definition’ above). 

The filter is already available for some but not all verified account holders yet. There is 

no indication whether Twitter intends to extend the new tool to all accounts. 

Source: The Independent, 24 March 2015 

 

EU starts abuse proceedings against Google over shopping search results 

The European Commission has started legal proceedings against Google, saying the tech 

giant has abused its dominant position by promoting its own shopping links in search 

results. 

The proceedings follow complaints by rivals such as Microsoft, Tripadvisor and 

Streetmap, that Google, which accounts for 90 per cent of web-based searches in the 

EU, was placing adverts from its shopping service ahead of other providers‟ links in 

relevant searches 

EU competition commissioner Margrethe Vestager said Google “has artificially boosted its 

presence in the comparison shopping market”, reducing choice for consumers and 

opportunities for competitors. 

Google Search Senior Vice President, Amit Singhal, said that Google may be the most 

used search engine but that “people can now find and access information in numerous 

different ways - and allegations of harm, for consumers and competitors, have proved to 

be wide of the mark.” 

Google has ten weeks to respond to the commission‟s statement of objections in this 

case, which is one of several the company is defending in the EU – in relation to the 

distribution of its Android operating system – and in other countries around the world.  

Source: BBC News, 15 April 2015 

 

Safari users can sue Google in the UK for privacy breaches 

Google can be sued in the UK for alleged “clandestine” tracking following a Court of 

Appeal ruling in March. 

The claimants, a group known as Safari Users Against Google‟s Secret Tracking, say the 

search engine bypassed their security settings in Safari, Apple‟s internet browser, and 

collected users‟ personal information without their consent. 

http://www.independent.co.uk/life-style/gadgets-and-tech/news/twitter-adds-quality-filter-letting-verified-users-switch-off-abuse-10129761.html
http://www.bbc.co.uk/news/technology-32315649


 

The court dismissed Google‟s appeal against an earlier decision allowing the case to 

proceed and held that claims for damages could be brought over allegations of misuse of 

private information.  

The lawyer representing the group is quoted in The Guardian saying the case would 

decide “whether British consumers actually have any right to hold Google to account in 

this country”. He said England was the appropriate forum to hear the claimants‟ case, 

because it was “where consumers used the internet and where they have a right to 

privacy”. 

Source: The Guardian, 27 March 2015 

 

 

Facebook user launches privacy class action 

An Austrian Facebook user has launched a formal class action against the network, 

saying it is in breach of EU privacy laws and is engaged in unlawful mass surveillance. 

The claim, started by law graduate and privacy campaigner Max Schrems last Autumn, 

was officially filed on 9 April in a Vienna court against Facebook‟s European subsidiary in 

Dublin after overcoming procedural hurdles in relation to the language in which 

documents should be served (see Kysen Social Media Roundup, October 2014). 

Each of the 25,000 users who have joined the class action is claiming €500 (£392) in 

damages, with a further 55,000 who have registered to join the procedure at a later 

stage. 

“Basically we are asking Facebook to stop mass surveillance, to (have) a proper privacy 

policy that people can understand, but also to stop collecting data of people that are not 

even Facebook users,” said Schrems, who has another case pending before the 

European Court of Justice in Luxembourg, this time on whether Ireland should pass 

personal data to the US under the EU-US safe harbour agreement. 

Source: The Guardian, 9 April 2015 

 

 

Facebook‟s updated privacy policy still in breach of EU law 

Facebook‟s privacy policy remains in breach of EU law despite being recently updated, a 

report for the Belgian privacy commission has found.  

The authors of the report say that Facebook‟s new policy (in relation to profiling users for 

the purposes of third-party advertising) merely expanded on existing practices which 

were in breach of the EU‟s Unfair Contract Terms directive and that policies around the 

profiling did not “meet the requirements for legally valid consent”. 

They also argue that the social networking site‟s approach to the collection and use of 

device information does not comply with the e-Privacy directive, “which requires free and 

informed prior consent before storing or accessing information on an individual‟s device.” 

Facebook has defended its policy in a meeting with Belgian privacy minister Bart 

Tommelein to discuss the findings in the report. Separately, the network has been asked 

by the Dutch authorities to delay the rollout of its new privacy policy pending 

http://www.theguardian.com/technology/2015/mar/27/google-loses-uk-appeal-court-battle-clandestine-tracking
http://www.theguardian.com/technology/2015/apr/09/class-action-privacy-lawsuit-filed-against-facebook-in-austria


 

investigations. It has also come under the scrutiny of the Article 29 Working Party, a 

European body comprising representatives of domestic privacy regulators.  

Source: The Guardian, 23 February 2015 

 

 

Father sentenced for contempt after failing to respond to Facebook notice 

A separated father living in Poland has been sentenced for contempt of court after failing 

to respond to a notice posted on Facebook to return his daughter to her mother in 

London. 

Polish national Pawel Oboz met Costa Rican Evelyn Roja Sanchez in the US, where they 

got married before moving to Britain in 2011. Their daughter Isabella was born there 

later that year. 

After the marriage ran into difficulties, Mr Oboz moved back to Poland, taking their 

daughter with him. Lawyers for Ms Sanchez secured a court order that Mr Oboz should 

return the young Isabella to London but he has not responded.  

Earlier this year Mr Justice Cobb found Mr Oboz to be in contempt but adjourned 

sentencing to give the 34-year-old the opportunity to return the child and obtain legal 

representation. 

Ms Sanchez‟s lawyers say they tried to serve Mr Oboz by telephone, post, and even 

Facebook, to no avail. In March, the judge sentenced him in his absence to 12 months in 

prison. 

Source: Daily Telegraph, 10 March 2015 

 

 

Judge discloses own password at London‟s first paperless trial 

The first paperless trial to be held in London, which took place at Southwark Crown 

Court in February 2015, was beset with teething problems, including the judge 

mistakenly revealing his own password to the court. 

Jurors in a three-month fraud trial, who were given iPads instead of the traditional paper 

bundles, heard judge Michael Gledhill QC accidentally speak his password out loud as he 

tried to log on to the system. 

Some also struggled with the technology, which is aimed at cutting down on costs and 

speeding up trials. The paperless case was piloted at the initiative of the Crown 

Prosecution Service as part of a wider programme of digitisation of court proceedings.  

The first trial where evidence was presented digitally took place in Birmingham in 2013 

but progress has been slow, with only a handful being held since. 

Source: Evening Standard, 17 February 2015 

 

 

http://www.theguardian.com/technology/2015/feb/23/facebooks-privacy-policy-breaches-european-law-report-finds
http://www.telegraph.co.uk/news/uknews/law-and-order/11460788/Father-in-custody-battle-notified-on-Facebook-he-was-guilty-of-contempt.html
http://www.standard.co.uk/news/london/jurors-handed-ipads-in-first-paperless-trial-at-southwark-crown-court-10051852.html


 

New .law domain only for lawyers  

A new .law generic top-level domain name will be available to accredited lawyers only, 

the company who was granted the exclusive licence to operate it has announced. 

Dublin-based Minds + Machines, which owns other domain names such as .fishing and 

.fit, aims to start selling the first .law web addresses from 1 September 2015, by auction 

if there are several buyers.  

Chief executive of .law Lou Andreozzi said lawyers‟ credentials would be checked before 

handing over the rights to a .law site. “If we find out someone is not a lawyer, we will 

take the name back,” he added. 

Andreozzi, a former chairman of Bloomberg Law and CEO of LexisNexis North American 

legal markets, said the verification process was still being developed but would align with 

records kept by local law societies and legal directories. 

Law firms, but also law publishers, legal aid organisations, law societies and bar 

associations, will be able to reserve a .law web address for about $200 (£135) a year. 

Premium addresses such as London.law or newjerseyprobate.law would cost upwards of 

$500. 

Source: Legal Futures, 15 April 2015 

 

 

Google‟s battle with “right to be forgotten”  

Data protection experts have called for increased public scrutiny over Google‟s handling 

of removal requests. Academics from Oxford University, Rutgers University and East 

Anglia School of Law have all signed a four-page letter calling for more transparency 

from Google. They believe this will facilitate a wider public discussion on privacy and 

personal data.  

Source: The Guardian, 14 May 2015 
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